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Site Definition Raynor Custom

CLIENT SURVEY

GENERAL INFORMATION

1. What is the name of your company and your current URL?
Raynor Custom Renovations & Remodeling 
www.raynorcustom.com

2. Who are the primary contacts from your organization, and 
who has final approval on the projects? Please list names, 
titles, email addresses, and phone numbers
Chris Raynor, Owner, Contractor
206.370.2388
7509 California Ave SW
Or
Mariko Haywood
206.272.0463
7509 California Ave SW

AUDIENCE/DESIRED ACTION

1. Describe who you imagine to be a typical site visitor. Give 
basic demographics: age, gender, occupation, income level, 
purchasing habits.
We’re targeting homeowners living all over western Washington. 
The average person will be age 26-75. Since I’m starting small 
I’m trying to reach all income levels but ultimately want to focus 
on larger scale remodels. 

2. What is the primary action the site visitor should take 
when coming to your site (make a purchase, become a 
member, search for information, get an estimate, etc)?
They should be coming to take a look at my sample work and get 
an idea of what my abilities are for home renovations. They’re 
going to browse the gallery or projects and look at customer 
reviews. 

3. What are the key reasons why the target audience 
chooses your company’s products and/or services (cost, 
service, value, quality)?
Both value and quality. I’m a lot more affordable then most com-
panies because I’m smaller scale. 

PERCEPTION

1. Use a few adjectives to describe how your site visitor 
should perceive the new site?
Professional, clean, easy to navigate, clear, clean lines 

2. How is your company currently perceived offline? Do you 
want to carry the same message through your website?
Most people meet Chris and immediately like his demeanor and 
honesty. We want people to give business to local companies 
rather than larger chains and we’ve been successful so far in just 
marketing locally. The focus should be on the affordability and the 
small business advantage. 

3. How does your company differentiate itself from competi-
tors? Do you think your current audience differentiates you 
from your competition? List competitor’s website URLs.
We’re different in that we’re a small business, when Chris works 
on a job its his job only, he doesn’t bring in large crews to com-
plete the task. He’s aware of everything that goes on in each job 
site…Chris is committed to making every clients  happy and 
building solid relationships with people. 

4. List the URLs of any sites you find compelling. What spe-
cifically do you like about these sites?
www.lokenconstruction.com its an easy site to navigate, clear and 
well laid out. I like that he has comments on there from other 
homeowners who are impressed by his work.
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CONTENT

1. Who will be responsible for creating site content?
Chris Raynor, Mariko Haywood and Morgan Macenka

2. Describe any visual elements or content that you would 
like utilized on your site (logo, stock photography, images, 
etc).
We have provided the logo we want used, and we will provide 
photos of project that we have completed

3. What are the main categories of information/content you 
would like to provide for a site visitor?
Sections: “The company” “Chris Raynor” “job gallery” “reviews” 
“contact” 

TECHNOLOGY

1. What is your target platform and browser (smartphone, 
computer, ipad/internet explorer, firefox, safari, etc)?
No Answer Provided

2. Are there any specific technologies [JavaScript (dynamic 
menus, image slideshows), etc] that you would like to use in 
the site? How will these enhance the user experience? 
No Answer Provided

3. What are your short-term marketing places to promote 
your new website?
Decals on our truck, website listed on all business cards and 
adding our information to the west Seattle blog.

4. Do you have an existing or planned long-term marketing 
strategy to promote use of your new site?
No

5. Do you intend to keep the site updated? If so, how often? 
Who is responsible for updating and providing content?
Chris and Mariko will maintain and update the site often upon 
completions of jobs and reviews from homeowners. 
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THE MAINTENANCE SURVEY

GENERAL INFORMATION

1. What areas of the site will need to updated and how often 
(daily, weekly, monthly, annually)?
Monthly we will update the gallery with jobs ect. 

CONTENT CREATION

1. Who is responsible for creating the content for the site? 
Mariko Haywood & Chris Raynor

2. Who is responsible for approving look-and-feel changes 
(as the site expands) to ensure the quality of the site in main-
tained?
Undecided

3. How often will new sections or areas be added to the site?
See above

PRODUCTION EXPERTISE

1. Is there an automated process of changing content on the 
home page (an automated refresh of images of texts each 
time a person comes to the site, randomly generated testi-
monials, etc)?
No

PROMOTION

1. How will the user know the site has been updated? Will 
there be a mailing list with email updates or specials tied into 
the site updates?
No

EXPANDED TECH CHECK

1. Please identify whether you would like to use any of the 
following features on your site and describe how you would 
like to utilize them in terms of your business:
- survey/voting tools
- email newsletter distribution
- discussion board
- news/press releases
- contact form: YES
- other

2. List any features that you hope to add to your site.
Photo gallery

3. Will there be any ecommerce transactions on the site? If 
yes, please detail.
No

4. Will there be any login, registration, and/or personaliza-
tion? If yes, please detail.
No
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SITE OBJECTIVES

Brand Identity:
Raynor Custom’s goal is to provide both value and quality, while 
providing a more affordable project scale then most companies 
since Raynor Custom is a smaller scale business. 

Raynor Custom will place themselves in the market spotlighting 
Chris Raynor’s demeanor and honesty and want people to give 
business to local companies rather than larger chains. The 
branding focus should be on the affordability and the small 
business advantage. Raynor Custom is committed to making 
every client happy and building solid relationships with people 
for the future.

Business Goals:
Raynor Custom website will be an information-based site where 
potential customers can browse through galleries of custom 
projects Raynor Custom has completed in the past to show 
clients his quality of work and versatility that he would be able 
to bring to a project to give the customer a finished project they 
are pleased with. To drive sales, Raynor Custom wants to 
emphasize that they’re different from other local companies in 
that they’re a small business, and when Chris Raynor works on 
a job it’s his only project; he doesn’t bring in large crews to 
complete the task so he’s aware of everything that goes on in 
each job site. To demonstrate this to potential customers, the 
site will feature testimonials from past clients. 

Success Metrics:
Raynor Custom will measure success primarily by the amount 
of new clients contacting him for potential custom projects 
based on positive feedback from past customers.
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USER PERSONA
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FUNCTIONAL SPECIFICATIONS

SITE FEATURES

The Raynor Custom website will adhere to the following require-
ments:

Branding:

1. The Raynor Custom website will adhere to the branding 
standards as set forth in the Raynor Custom branding guide-
lines document.

Technical:

Raynor Custom will be written using valid XHTML and CSS while 
the pages will be generated using PHP. JQuery will also be used 
to make the website more dynamic.

1. The website will be able to be viewed on both Mac and PC 
computers. At a later date, we may consider addressing it’s 
viewability on smartphones.
2. Raynor Custom will be supported on the following browsers: 
Firefox 8 through 14, Internet Explorer 7 through 9, Chrome 16 
through 20, and Safari 5. Internet Explorer versions prior to 7 
will not be supported.

SPECIFIC FEATURES

The main purpose of the Raynor Custom website will be to 
provide a portfolio of photo galleries for the different custom 
projects Raynor Custom has worked on and built in the past in 
addition to providing information on the company, Chris Raynor, 
and the services he provides.

The Raynor Custom website will incorporate user features such 
as:

Informational:

1. History and background information
2. Email address
3. Contact number
4. Testimonials from past customers
5. Types of service information
6. Raynor Custom Mission Statement

Customer Tools:

1. Photo galleries of custom-made projects
2. Slideshow of completed projects

Customer Service Features:

1. Contact Form
2. Customer Service Phone Number
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PROJECT PROPOSAL

Raynor Custom
Attn: Chris Raynor
E: rraynorcustom@gmail.com
P: 206.370.2388

A. Project Description
Morgan Macenka, the Vendor, has been asked by Chris Raynor 
of Raynor Custom, the Client, to design, produce and develop the 
website for the Raynor Custom, the Project, to be viewed publicly 
via the world wide.
Said Project is intended to improve the effectiveness of the 
Raynor Custom’s public website as to showcase the mission and 
services of the Raynor Custom with the following requirements:

1. Design: Creation of an on-brand website design representa-
tive of the mission and services of the Raynor Custom.
2. Technology: Implementation of a XHTML compliant website 
styled with CSS and  jQuery.

B) Content Requirements
Said Project will be produced by the Vendor with the following 
content requirements:

1. Brand Imaging: Said Project will incorporate the Raynor 
Custom’s logo and brand specifications as supplied by the 
Client.
2. Photographic Images: Photos for said Project will be sup-
plied to and or will be chosen by the Vendor to be incorporated 
into the design of said Project. The Client will be responsible for 
approval and license of each photograph.
3. Written Copy: Written information for said Project will be 
incorporated into said Project by the Vendor. Updates to the 
written information will be maintained into said Project by the 
Client.

C) Technology Requirements
Said Project will be produced by the Vendor with the following 
technology requirements:

1. Markup Code: Markup code for said Project will be written in 
valid XHTML Strict as to control the structure of website compo-
nents. Said markup code will adhere to standards as set forth 
by the W3C and shall validate against the W3C markup valida-
tion service.
2. Presentation Code: Presentation code for said Project will 
be written with Cascading Style Sheets as to control the design 
and layout of the website components. Said Presentation code 
will adhere to standards as set forth by the W3C and shall 
validate against the W3C CSS validation service.
3. Client-Side Scripting: Client-Side Scripting code for said 
Project will be written in Javascript as to control website item 
applications.
4. Server-Side Scripting: Server-Side Scripting code for said 
Project will be written in PHP as to control elements that interact 
with the server.

D) Project Phases
Said Project will be produced by the Vendor as described in the 
following phases:

1. Discovery: The Vendor will meet with the Client to clarify 
objectives, identify preferences, discuss goals, and analyze 
overall needs for said Project.
2. Content Audit: The Vendor will conduct a content audit as to 
assess how present and potential written and visual content will 
satisfy user needs assessed during the discovery phase for 
said Project.
3. Information Architecture: The Vendor will create an infor-
mation architecture to describe how the structure of the 
(website) content will be presented based on data collected 
during the Discovery and Content Audit phases of said Project 
for the Client’s review, approval and sign off.
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4. Content Design: The Vendor will create and present a 
(wireframe) content design study for all in-scope pages that will 
illustrate blocks of content, navigational schemas and user 
functionality that will adhere to the information architecture of 
said Project for the Client’s review, approval and sign off.
5. Visual Design: The Vendor will create and present a visual 
design study consisting of at least three initial visual design 
concepts that incorporate the Content Requirements in the 
manner as stated above for all in scope pages of said Project 
for the Client’s review, approval and sign off.
6. Production & Development: The Vendor will be responsible 
for producing said Project on the Vendor’s development server 
with the Content and Technology Requirements in the manner 
as stated above for all in-scope pages of said Project for the 
Client’s review, approval and sign off.
7. Testing: The Vendor will be responsible for testing all web-
site pages as to ensure functionality across multiple platforms 
and browsers for all in-scope pages of said Project for the 
Client’s review, approval and sign off.
8. Style Guides: The Vendor will be responsible for producing 
design style guides for all in-scope pages of said Project for the 
Client’s review, approval and sign off.
9. Launch: The Vendor will be responsible for launching said 
Project to the Client’s server space.

G) Rights of Usage
Rights of usage for said Project described as follows:

1. The Client is granted usage rights of said Project as 
designed and produced by the Vendor via the World Wide Web.
2. The Vendor reserves the right to use design and develop-
ment elements of said Project as case study and training mate-
rials.

H) Project Terms
The Client, will adhere to terms for said Project described as 
follows:

1. Any other vendor fees such as domain registration, ISP, etc. 
are to be negotiated and billed separately by the respected 
vendors and are not the responsibility of the Vendor.

I) Project Approval
1. By signing up to participate as a CIS 197 Client, this Project 
Proposal is considered “agreed upon.”

Proposed by: Morgan Macenka
mmacen01@seattlecentral.edu
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Color Palette: The color palette was developed with the client 
to create a navy blue and white color scheme.

All Colors values were expanded by tints of: 80%, 60%, 40%, 
and 20% in lighter and darker directions to expand upon the 
original color choices.

R:166  G:173  B:177
C:36  M:26  Y:25  K:0
#A6ADB1

R:9  G:30  B:47
C:92  M:76  Y:53  K:68
#091E2F

R:214  G:201  B:153
C:17  M:16  Y:45  K:0
#D6C999

R:104  G:139 B:160
C:63  M:37  Y:28  K:2
#688BA0
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Information Architecture

The client requested to have pages on 
the site for The Company, Chris Raynor, 
Job Gallery, Reviews, and Contact. 
After discussing these sections we 
decided to update the names of each 
page for more the standard titles of 
About, Services, Project Gallery, and 
Testimonials to make it easier for a user 
to find what they are looking for without 
having to go through several pages first.

Contact/
Estimate

Project
Gallery

ServicesAbout

Home Page
Raynor Custom

Project 1

Project 2

Project 3

Project 4

Project 5

Project 6

Testimonials
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WIREFRAMES

Home page: These wireframes were designed to spotlight the client’s portfolio of work. The main 
goal of the site is to have a user take a look at the client’s sample work and get an idea of what 
his abilities are for home renovations. The focus of the site is to show the small business advan-
tage, affordability and personal relationship that is given to a potential customer. The use of 
photo galleries, slideshows, and testimonials will help get this message across to users.

The wireframes for this project were built in Adobe Illustrator, using a 960px, 12 column grid.
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WIREFRAMES

About page: This page will provide Raynor Custom’s mission statement along with background 
information about the client.
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WIREFRAMES

Project Gallery page: This page will function as a gateway page to the photo galleries of proj-
ects the client has worked on.
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WIREFRAMES

Project A Gallery page: This page will contain a Fancybox photo gallery of a project the client 
has worked on. 
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VISUAL DESIGNS

Home page (left) and About  page (right): The following is the visual design chosen by the 
client. These designs were built embedded in the wireframes using Illustrator.
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VISUAL DESIGNS

Project Gallery gateway page (left) and Project A gallery page (right): Additional page tem-
plates built in the visual design style chosen by the client.
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DESIGN SPECIFICATIONS The design specifications were built off of a copy of the illustrator visual design files and specifies 
the size, color, and filenames of divs, images, font, and header tags.
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HTML TEMPLATES

HTML Templates for index.html are avaliable to view on the client staging area at 
morganmacenka.com/staging/raynorcustom/templates
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HANDOFF PACKET

The handoff packet is located on the client staging 
area and includes the files for:

01. Client Surveys
02. Site Objectives 
03.Functional Specifications 
04. User Profile
05. Project Proposal 
06. Information Architecture 
07. Wireframes 
08 Color Palette
09. Visual Design
10. HTML Templates
11 Design Specs
12. All site files including images, fonts, and plugins
13. Original .ai and .psd files for site graphics

CLIENT STAGING AREA

The client staging area is located at 
morganmacenka.com/staging/raynorcusom
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TIMESHEET
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